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from our
president's
desk

NE OF THE MOST important, and most difficult,

problems in guiding the course of our company is to

predict the rate of incoming orders and to gear our

production accordingly Our products are all standard models,

listed in our catalog, and our customers expect us to be able

to deliver them without delay. This is no small task, since It

requires several months to order the parts, fabricate the

materials, and assemble and test a production quantity of

instruments. Furthermore, because we have hundreds of

different instruments, we have to fit them all into a complex

production schedule.

To do this job well requires that we predict what our

customers are likely to order many months in advance . If
our predictions are too low, we may not be able to deliver

our instruments when customers want them and we run the

risk of having them buy from our competitors. If our pre

dictions are too high , we may tie up all our resources in

inventory and there is a practical limit as to how far we can

afford to go in this direction .

During the first part of our current fiscal year orders were

a bit below our predictions and, as you know, we have been

holding our production down to avoid excessive inventory

build-up . During June and July, however, our order rate

showed a sharp increase, and as a result we may have to step

up our production in many areas.

~Te normally have an increase in orders during the summer,

largely because the government agencies, like everyone else,

tend to put things off. Then they have to order heavily at the

end of their fiscal year to catch up. This year, because of some

changes in their procurement policy, they were further behind

than normal, and their last-minute buying has been greater

than normal. We can't evaluate the 0\ er-all effect of this buying

surge until about the middle of August, but we do know that

our orders hit an all-time high in July

Perhaps even more encouraging are the reports from our

sales people who were recently in Palo Alto for the annual

sales seminar. They belie ve business during the last half of

the year will be well above the first half.

\Vith the trend going this way, our production planning

people are already working out accelerated schedules for this

fall and, in certain areas at least, we will be very busy.

One important policy we follow in our production planning

is to try as best we can to avoid peaks of hiring new people

which might result in subsequent layoffs in slack periods.

This policy demands that we smooth out our production sched

ules by extending them , use some overtime for short-term

peaks , and in other ways strive for the nest possible balance

between the demands of our customers and our responsibility

to our employees . Our production planning people have done

well in striking a good balance between uniform employment

and good delivery to our customers , and we have every reason

to believe that this balance will be maintained in the months

and years ahead



The East Side Story

TH E BRONX is up and the Battery's down, as the song goes, and right in the center of the
tight little island known as Manhattan is one of HP's larger sales divisions-RMC.
Located on New York City's East Side just a few short blocks from Central Park, RMC serv

ices what has been called the most "dense" territory in the world. (They would rather refer to it
as the "most concentrated.") Almost within shouting distance of RMC's two buildings at 236-238
East 75th Street is about 10 percent of the world's electronic instrumentation and engineering com
ponent market.

RMC was founded in 1913 by Robert Asen, Milt Lichtenstein, and Charlie Sargeant (who has
since retired). The initials of their first names gave the name to the company which today employs
37 people at the lo,OOO-square-foot facility in Manhattan, and another 9 persons at a 2,OOO-square
foot branch office in Englewood, New Jersey.

In addition to serving such well-known industrial firms as \Vestern Electric, Bell Telephone
Labs, Sperry Gyroscope, and Grumman Aircraft Engineering, RMC lists such uUlqlle customers as
the United Nations and Les Paul and Mary Ford. "Les and Mary once hought an oscillator from us,"
reports Dorothy Clink, one of the original RMC employees. She couldn't say whether or not the
oscillator was responsible for some of the unusual sounds produced by the pair. "W e even have
one customer at the top of the Empire State Building," she added.

Before forming RMC , both Bob Asen and Milt Lichtenstein were associated with Burlingame
Associates, one of the first HP sales representatives. Milt joined Burlingame in 1946 after serving
as an electrical engineer in the U.S. Signal Corps. Bob started a year later after service in the Navy
and a stint as a salesman and sales manager, selling electrical equipment to shipyards.

RMC currently has nine outside field engineers and three staff engineers. Working out of the
New York office arc Rick Alexander, Howard Greenwald, Herb Kulik, Hal Palmjack, and Stu
Yellen. Engineers in the office are Mel Young and Bob MeAl!. Over in New Jersey, where Rod
Foley is in charge, are field engineers Bob Adams, Joe Arcidiacono, and Harry Mayo . Bruce
Barnes is Jersey's staff engineer. To cut down on travel time, most of the field engineers live

Ea~t Side, West Side ... all around the town.
RMC field engineers maintain a fast pace in the city

which boasts 10 percent of the world's electronic instrumentation
and engineering component market.
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Mil+ Lichtenstein (left) and Bob Asen enjoy brief respite from busy routine on the patio
adjacent to field engineering section. Milt M d Bob---engineers, authors, and jazz fans
founded RMC in 1953 along with Charlie Sargeant, since retired.

near the area they service. In addition to N ew York City, RMC
covers Long Island , Westches ter, and Rockland counties in
N ew York and the northern half of New Jersey as far south
as Middles ex, Somerset, and Hunterdon counties.

Wi th no customers more than two hours away, RMC does
not have the prob lems of some HP sales affiliates whose
accounts are sometim es as far as 600 miles distant. From the
logistics standpoint, lli\K finds it comparatively easy to sched
ule sales meetings, seminars, and demonstr ations to provide
customer service.

In 1955 RMC formed an organization called Electronic
Engineering Representatives. EER includes four local repre
sentative companies who combine their efforts to put on road
shows in the fall of each year.

RMC promotes HP products in many ways. They distribute
HP literature to a mailing list which numbers 8,000. In
addition, both Milt Lichtenstein and Bob Asen are active

authors. Their art icles have appeared in Electronic Afarkets,
Electronic D esign, Safer l Hanagemellt, and Agent & Repre
tentative, Never being ones to pass up a promotional oppor
tuni ty, they even loaned an HP 524 counter to Mr Wi zard
for his coast-to-coast Sunday science show.

Being located in the heart of Manhattan has advantages
other than the close proximity to customers The sidewalks
of N ew York around the RMC office are lined with inter
nationally famous restaurants, quaint antique shops, art
galleries, and a myriad of other sights and sounds which only
a city like New York can offer.

Given these advantages, it' s not surpnsmg that RMC has
maintained a stable organization. Outside of the three men
( Bob MacVeety, Sid Case, and George Tamaki) who were
called upon to open HP 's new sales division in Syracuse
recently, RMC has not lost any key people throughout its ten
years of steady growth and progress .

Because the geographic territory is small,
sales staff can be pu lled together

for planning sessions with comparative
ease. At this meeting. c1oc~wise around

the table from the fa r left, are :
Bob AStin, Harry Mayo, Hal Plamjack,

Bob McA Ii. Howard Greenwald , Stu Yellen ,
Joe Arcidiacono, Herb Kulik, Mel Young ,

Bob Adams, Ricl Alexander. Rod Foley.
and Mil+ lichtenstein.



Behind RMC 's facade on East 75th is one of the most modern
and well-equ ipped sales offices in the eledronic industry.
The d ivision occupies two buildings totaling 10,000 square feet.

Service to the customer gets top priority
in RMC's d~iry ~divities. Service Manager Bob Wolfe

lthird from left) directs the department which includes
(left to right) Ted Majkowsky, Tom Coyne, Wolfe,

Fred Kenneth, Erwin Conrad , AI Toth, Don Gunkel,
and Henk Wilson .

crevele nd Brooks is shown filii ng an ord er
in the Parts Inventory Section of the

New York office. The section, supervised by
Don Flash, makes sure that parts needed

by customers and RMC's Service Department
are readily available.

Covering northern New Jersey
is the job of Rod Foley (foreground)
and his busy crew at RMC's
Englewood branch office.

RMC's customer mailing list numbers 8,000.
Jack Scarnechhia is shown collating RMC's
MEASUREMENT NEWS with
HP promotional literature for
a special mailing in the territory.
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ELECTRONIC INSTRUMENT

In 3b-inch drop te st , a packaged instr ument is
dropped on all corners, on the bottom , end , and
side . TOP PHOTO: Larry Lund installs mete r in
Moseley recorder for measuring impact (G's) .
MIDDLE PHOTO: Harry Wood shows the record er
in new "post pack ." Wood calls th is t he company 's
most promis ing padagin'l de velopment in recent
years. Inner carton or instrument itself is suspended
within outer carton by four notched corner posh
made of plastic foam . BOTTOM PHOTO, Lee Smith
steadies lift trud as Martin Manson releases clamp
to let package drop lb inches to pavement

T il l M.. LJ I' ~ til rJ .11· r'W)kl ll l! • •rrtun lOJ push _' It [I [I' tl c j ir like;
, , rmd r urrt b: skcd all ShlJI. It drnp~ ith <I thud I t .1 I .lI l1 t j I th [...Illl de

pavemen t 20 feet away. H e repeats thi s four times and finally, the box is
eagerl y opened.

Inside is a delicate electronic dev ice-perhaps a cathode ray tube - with a
component so fragi le it can be blown out of shap e by mere human breath .

A seeming ly miraculous th ing has happened . The instrument is in perfect
condit ion and its package has passed the last of a series of rough-handling check
points, inrluding up to 18 punishing shock tests.

The men arc pleased, but not pa rticularly surprised . M any hour s of engineer
ing and experimentat ion went int o the design and construction of the package.
It just ligured to do the job

T ossing packaged instruments around on the paved areas at HP' s Palo
Alto plant (sec cover ) never fai ls to " Sla p traffic" and dra w good-natured
rem arks from empl oyees regarding the sanity of the situat ion . But the still
more startling aspects of the progr am to perfect packaging must be expressed
in saved dollars, saved time, and protection of product quality.

H arry \Vood, packaging eng inee r in the Process Engineering Departmen t,
guides the progr am wi th a sure and sometimes "merciless" hand . ( Merciless in
the sense that he has no patience with the package that fa ils to live up to
expectations. )

\Vo od has dedi cated himself , during the past four years at HP, to evaluating
shipping materials and designing packages which are smaller, stronge r, and
"safer." H e has and is succeedin g remarkabl y. In the 19 58 to 19'59 period , one
in 200 instruments was damaged en route to customers-s-acrually not a bad
average at that time compared to the rest of the indust ry. In 1961, the casualty
rate was one in 3,200 , and last year it was less than one in 5,000 .

" For Wavegu ide," he repor ts. "we passed the figure of 100,000 pieces
shipped with out a sing le damage. And now, of all things, af ter two and a half
years, we just received our first loss repor ts involving three instrum ent s." \Vood
is restlessly looking int o th is blemish on a per fect record .

The object of his activity is to develop packages for HP products whi ch
will be smaller in cube size, cost less, require fewer pieces of packaging materials,
reduce man-hours in handling and space required for stora ge, weigh less, and
pr \ I ' ~ n:~ tc r prot · lion hy 1t:llm);.15 ew G' - " ! .hl r h IhL' umts

" ," i Ih l elf • ,i g v i ) ' , I. ~"n, l) l 'TI lit . including rhc ( 1" omer,
the carrier, and Hewl ett-Packard

\Vood and his assistants continually pursue new ideas and evaluate new
packagin g materi als. Two years ago , they foun d that polystyrene foam had an
unu sual ability to absor b shock---o r G' s-while being fea ther -light, so they
devised packs with this foam as the cushion ing material. In the case of one
iru trum III tw f am p .ll} f I l.u I I I rl \ Ii IIrmg,ll J lUlfl;lgc: I rc: ·il I}
LJ.!t' l. 11: P k,\g~ i ' w re LJ ~ I ' "" 'i I L~ tt , il 1l l~ _Y.: I n
.11111its Ul~t bv : .\ r.t! {i,: t lt. ~



Package being given the "parcel post" test
on MEASURE's cover looks like this inside.
Bob Holcomb holds cathode ray tube with two
special plastic foam and corrugated board end
pieces which "float" tube in the single carton.
Spring-like corrugated pieces and two
cartons (22 pieces) absorb less shock
than the 3-piece "floater."

Harry Wood shows inside elements of the highly successful
f10 id e r package. The two pads, which fit the instrument
top and bot a m, permit floating adion vertically and
horizontally l or technically, in shear as well],

Skin packaging equipment was first installed at HP in
191>0 and has since proved a big money saver

for protecting small items. Ginger Bradley is shown
holdin ; o!·;~ · h lenli film ... ich i\ lo.....r d o".r g ro up

of compO". n tits h l.\ltnled , ki".1! ht.
Com p•• d 0 old 1'1 "u.1 1'10 hod a II . C 9 ;n9

simila r ;,em. . i. ." incru . l'rCKluclivjly oli . 200
percent, reduced package material costs 40 percent.

• 1 v l a r with I. sf tn p4c kag es
~ 53bA froquflnl:Y m. r, Compare m n ill ' hold.
IJ pl"c,,'l wit t. rl..l. " !!ded pre ..louI! 0

pI: 4 9 \ame jn, . 11 It pie ces ). As II re sult ,
new carton is half the size of old one
being pushed onto elevator and
"out of plant" by Bill Wa mbaugh.
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One of the package engineering group's proudest achieve
ments is development of the "floater pack." This consists of
two pads which fit snugly over the top and bottom of the
instrument in the carton. As the name implies, the pads "float"
the instrument away from the carton corners and sides where
damage from hard knocks is most likely to occur. The pads
are made up of a sheet of heavy-duty corrugated "cardboard,"
two blocks of polyurethane, and a thick piece of die-cut
corrugated, all bonded into a single unit. After three years of
using floater packs, the company has reduced shipping weight
by a half-million pounds compared to the packages previously
used.

In a time when most people get used to the idea of costs
climbing relentlessly upward, it may come as a surprise to find
instances where the trend is reversed. "In military packaging,
using what we call Method II B," Wood points out, "material
costs are 42 percent lower than in May, 19'59. This is because

we reduced size and weight of the inner package and changed
from wooden boxes to corrugated."

Wood insists that in spite of the progress made in packaging
to date, more remarkable materials and methods are coming
along all the time, He'll hand you a piece of "triple-wall
corrugated," which , even though it's made of paper, is as
tough as a hickory board . "This tests to 1,100 pounds compared
to our average 350.pound test container material," he com
ments. "We replaced wooden boxes with triple-wall just last
year and the weight is commonly 70 percent less,"

And then if you're not convinced that packaging is better
than ever, Harry \Xfood might toss you a long, narrow carton
and explain that it's the latest thing in floater packs. It con
tains a $160 cathode ray tube, he points out-highly destruct
ible. But don 't worry, because the package was designed to let
through a minimum number of G's, And not a G more.

u D UIT

By NOEL E. PORTER, Vi ce President, Operation s

BUSIN ESS PICKED UP considerably during the th ird
quarter of our fiscal year For the three-month period
ended July 31, orders were at record highs for nearly all

our operating units. In the parent group we not only had a
high level of "normal" orders, but recently received notification
of a very large Navy contract for militarized oscilloscopes.

\XThile we're enthusiastic about the improved business pic
ture, we're not planning to increase our production schedules
appreciably. Since we've been building up a sizable inventory
all across the board the past few months , we're In a good
position to ship from stock and get our inventories down a
bit where they belong, Moreover , much of the increased order
level calls for scheduled out deliveries, which means we're
building up backlog and can do more efficient production
planning for the months ahead. Ail in all, it's a very healthy
situation .

Highlighting our activities this past month was the week
long field sales seminar in Palo Alto . This was the [!Cst such
seminar in which essentially all our field sales organizations
participated as part of the HP corporate family, either as
divisions or affiliates. We had most successful series of
meetings, and our field people are now back to their posts
with renewed enthusiasm and vigor. Most important, they've
been brought up to date on the technical aspects of ail our
new products. This increased knowledge will hold them in

good stead for the tough selling days ahead.
\Y/e do a lot of talking about the importance of new prod.

ucts, and we mean it. For example, we've just set up a
corporate office of Advanced Technical Planning. The principal
function of this office is to look into new fields of instrumenta
tion and new areas of application for existing instruments in
our line. Heading up this important activity is John Cage,
who recently returned from England after getting Hewlett
Packard Ltd. off to a successful start.

In line with our continuing efforts to improve operating
efficiency, Paeco is no longer a separate entity but is now part
of the Frequency and Time Division. Paeco's role is essentially
unchanged in that it will supply transformer products to the
Stanford-Palo Alto complex and to selected outside customers.
The various product development programs at Paeco arc being
transferred to other divisions. The new manager of Paeco is
Gene Daniels, who reports directly to Jack Petrak, plant
manager of the F&T Division . Jack Beckett, who so ably
managed Paeco for the past few years, is now engaged in
special assignments for the corporate market ing staff.

As we enter the final quarter of our fiscal year, we're
increasingly optimistic over the corporate-wide business picture
and are more hopeful than ever of reaching our 1963 order
target of $120 million.



Big turnout of visitors to th. HP bool h at the recent
Hanover Fair in W~', G nUl y brought smiles

to these HP YmbH employees. from left: H. rb t HQll ich, Hamburq ;
Justus Sienknecht, Frankfurl: Karin Burmester. Hamburg;
Gerd Heusinqer, Hamburg; Martha Kaffanke, Frankfurt:
Joachim Schluter, n-anHurt: and Peler Greve, Hamburg .

WESCON Plans in High Gear
HP's participation in the upcoming Western Electronic

Show and Convention (WESCON) in San Francisco later
this month will be th e most extensi ve in the company's history

"Measure-arna" is the title HP has chosen for its presenta
tion of measuring instruments to the anticipated 35,000 visitors
August 20-23 The 80 -foot HP booth on the main floor of the
Cow Palace wiJl be faced acros s the aisle by the Boonton,
Moseley, and Sanborn booths The entire area, including the
aisle, will be carpeted as at previous shows. At least a dozen
new instruments wiU be Oil display, including the company' s
3440 digital voltmeter, 108A test oscillator, 140A oscilloscope,
690 series sweep oscillator , and the frequency synthesizer.

In addition to the booths on the main floor , Dymec and
Harrison Laboratories wiJl occupy four booths in the south
hall and HP Associates will have one booth in the north hall.
This will be HPA's first entry in a trade show.

Hewlett-Packard has been asked by WESCON officials to
participate in the show's opening ceremony along with a select
group of other firms. The company's frequency synthesizer
will be featured in a special demonstration to the press.

Several HP people have been working hard these past
months on various WESCON committees. They include Cart
van Rensselaer, chairman of the banquet committee ; Harry
Lewenstein , vice chairman of exhibits ; Tom Christiansen, vice
chairman of registration ; Dave Kirby, public relations and
industrial design committees; Dan Lansdon, technical tours;
Jack Booher and Roger Brannon, facilities committee; and
Jack Melchor, exhibit judging committee for the Future
Engineers Show. On the distaff side, Mrs Bill Doolittle is
serving as chairman of the women 's activities committee.

The WESCON technical program will include the presenta
tion of a paper by HP Vice President Barney Oliver, and Egan
Loebner of HP Associates will serve as a panelist at a technical
session.

u

HP Moves Up on Fortune List
Hewlett -Packard is now the 408th largest industrial cor

po rat ion in the t: .S., accord ing to the July issue of POI llJI lL'

j lil(/f!. tlZl ll e .

Each year Fortnne ranks the top 'i00 firms in the nation
based on sales volume. \X1lth sales of $ 109 2 million for 1962,
HP moved up the Fortn ne ladder from 460th to 408th

This ranking makes the company the largest northern
California-based electronics firm and the 12th largest industrial
concern with headquarters in the San Frnncisco Bay area

There was no ch ange in the top ten firms on the 500 list
They include General Molars, Standard Oil of New Jersey,
Ford, General Electric, Socony Mobil Oil, U.S. Steel , Te xaco ,
Gulf Oil, Western Electric. and Swift

Loveland Engineers Time Derby
Hunched over to cut wind resistance, the driver moved

down the 7 'io-foot track in 22.165 seconds flat. And that's
really rolling for a IS-year-old boy behind the wheel of a home
made soapbox racer!

This action took place at Loveland, Colorado, recently,
where HP instruments were called on to provide super-accurate
timing for the annual soapbox derby. Loveland R&D engi
neers Bob Bump and Jim Colwell designed the timing device
which consisted of two photo receptors, a 523D counter, and
a 560A printer. One photo receptor-including a spot lamp,
a G -30A photoconductor, and a transistorized amplifier-was
placed at the starting line to trigger the counter. The second,
located at the end of the track, provided the stop trigger.
From thi s point, the printer went inlo action to record elapsed
time.

Ray Burnham, the youngster with the run of 22 .165 seconds,
won the race , a $500 savings bond, and a crack at the big
national event in Akron, Ohio.

Sti lu Sales Division field enqineers received indoctrination in th e operation
an d USe, of Boonton equipment at a recent serninar in Orlando. Fla.
Harry Lang of Boon+on gives presentation aHended here
by [clockwise from front left): AI Dryden, Ed Wood, Gene Sfiles,
Bob Rogers, Bob Browning. and Gene Dashiell. Stile, took on
the Boonlon line July 1 and is now 100 percent HP.



NEWS IN FOCUS

YOU CAN TAKE a 50·mile hike and neve r lea ve hom e,
with th e new Model 18 treadmill now be ing sold by Sdnborn

to phys icians, med ical institutions , and researchers. The equipment
enables medical men to study pati ents under simulated working

conditions, A speed range up to 'six mph is sta nd a rd and
the unit can be inclined automatically to dupl icate a 25 percent grade.

The r dml l1 II d"ll g ned fo r evaluating work capacity, pulmonary
functio n. n ""o nary conditions. Sanborn is sole distributor for th is

l em m"n u!" dured by Quinton Instrument Company, Seattle.

CAPPI NG the recent opening of Yewe ll Asseeiefes'
new br e nc h office in Midd letown, C onn.,
was a tr ad iti onal ribbon-c ulting ceremo ny.
Assisting Pres ide nt Tiny Yewell wit h the " scissors b it "
we re a ssorted Yewe ll coll eagues, civic officia ls, camp
fo llow rs, dnd pretty girls. To nerne just d few,
the t ,;," t row shows [left to rig ht)
Mar ilyn Dore , Middletown Mayor John Roth,
Chamber of Commerce Pres ident Nelson Dem ers , Tiny,
Branch Manager Tom Duffy , Chamber Secretary W alter
Gliosk i, and Dolores Harrower.

W ITH THE HP-YOKOGAWA joint ve nture
up for f ina l approva l by th e Japa nese go ve rnme nt,
two department he ..ds from Yokogawa Electric Works
in To~yo recentl y completed a four .we e k study
at HP's Stanfo rd plan t . Giichi o~o.,...m.. Oe ).
ch ief of e lectronic measuring i s t UIn"n In n faclur ing ,
and Eiich i Ma eda , ch ief of the Yo og~.. c hining
department , watch Kathryn Adams doing her skille d
wor~ as a wiring technician. The two gentlemen
also spent a few days in Loveland
studying HP eng ineering and manufaeiuring me thods.
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HP-PALO ALTO
Dean A br,Iln ''JJI , staff eng ineer, custome r ser v
ice departm en t-e-tc sales eng ineer , Mi crowave
D ivision ,

j ack B eck ett , genera l manager, Paew -to spe
cial assig nmcnr, Corporate Market ing

j a y Btg gerst af], R&D engineer, Paeco-tu engi
neer , Advanced R&D

Vic Bu ell , manufactu ring manager, D ymec- to
mana ger , corpora te manufacturing spec ificat ions
and procedu res

,\f aw n Byles, materials ma nagement, customer
ser vice-to central Q uali ty Assurance,

R OI l Church, R&D eng ineer, m icrowave lab--to
in-plant engineer , M icrowa ve D ivision

All Dauer, engi nee r, customer service- to ap·
pl icat ions eng inee ring , Frequency & T ime D i
vis to n

Paul El y, project supervis or- to sect ion ma n
ager , R&D, M icrowave D ivision

Hudson Gron inger.. section lead er, Advanced
R&D-to mater ials engineering staff

Marshal! j"hIlJOII, marketing supervisor , Paeco
- to mar keting staff , frequency & Ti me D i
Vision

Du ane Lir/galt'lt er , R&D engineer . Paeco-to
engin eer , Advanced R&D

George Ma/hers, sect ion ma nager- to advanced
microwave techniques, MIcrowave Di vision

G eorge M oore, tool engineer ing , Freq uency &
T ime Division -s-to systems and procedu res
staff.

l/m 1// ()1I Trarer, wavegu ide prod uct ion man
agcr- to manu facturing mana ger , Microw ave
D ivision .

R Oil H" hi/burII, pr omotion and advert ising man 
a~er, HPSA- to manage r, overseas sales , Palo
Al to

LOVELAND
J),;n rell Coble, en viron men ta l eng ineer, HP Pal o
Alto- to eng inee r. environm ent al test . Love
lan d

Clitl Del.ude, process engi nee r, manufactu ring ,
HP Palo Al to- to manuia ctu ring eng inee ring ,
Lovelan d

Di xon Freeman tool engineer, central 1001 engi 
nee ring- to Components D ivision. tool en,gi·
neer ing, Lovelan d

Ray Hansell} engi nee r, Bell Tel Labs- to engi 
neer, R&D , Lovel and

Craix W alter .. eng inee ring pool , H P Pal o Alt o
- to eng ineer, R&D , Loveland

LAHANA
Richard H inshaw, cng .nccr trainee , H P Palo
Alt o- -to stufl engineer, Denver office

NEELY
Jim Bu n», sen ior field engi neer- to distri ct
manage r, Las Cruces office

Rodger Fugerbolm taff eng ineer-to field engi
neer, N orth H olly" ad office.

Bob Mdu illek , staff eng ineer- to fiel d engineer ,
Albuqu erqu e office.

T om Tinkl », field engineer-to distr ict man 
agcr , A lbuq uerque office ,

RMC
B ruce Barnes, sales coordinator , Boonto n Rad io
- to staff assista nt , Eng lewood office

YEWELL
D ick Peir v, pr oject cnz ineer in digital systems
des run, N ortrcn ics-s-tu field engineer, Burl ing -
ton Ice.

BOONTON RADIO
• I i ~ " Ilk>'! , ill , fll J t fttjln~.ecr . (rcqu~c~' S~'f1

, 11 iter roup. \\:'~l I'~ l to io
development engi nee r, Boonton Radi o

F. L. l\IOSELEY
. Jl SB,rI I, rlT l~J u II JR lo1Jpt' rTi.l-tlr. 0 111oKDI'

i\'liio n- n prod u non ~ Il rvil r. F M
ley,

COLORADO SPRINGS
Willi " Grein, produ ct engineer , Oscillos cop e
D iv iSion, Palo Alto-to R&D eng ineer, Colo
rado • prings.

~ 1,11 ',m If. 1)!t ~I ,-e Iu men, I:'n inecr ,
I II~h £1 ;"tjUM'l' en In rm~ trluJ' () il lOJ(1l
D"·j IOn. P~l lI II 10 hl~h t requc en 1-
r~'Cmn • urp, 0 1 CilJO prln,r.:

Floyd Siegel, manager , h igh frequency engi
neering group, Osci lloscop e D ivis ion , Palo
Alt o -s-to manager, high frequency engineer ing
group, Colorado Springs ,
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Look Afagaz;ne Photo

DAMN THE TORPEDOES!
This Jonah and the Whale scene was enacted before the lens of an alert photographer covering a
feature article on boats and boating for the July 16 issue of Look Magazine. Jonah in this case is
Bard Rice, a member of the Hewlett-Packard Sailing Club, who was intent on crossing San Fran
cisco Bay during the annual Bullship Race and in no mood to be bullied off course by a mere 32
million-pound freighter. So, exercising the right-of-way granted by International Rules of the Road,
Bard maintained a tight but anxious hold on the tiller of his tiny El Toro and, by golly, it worked.
The giant C. E. Dam backed down and changed course as Bard's 8-£00t craft sailed proudly by. No
comment could be obtained from the captain of the Doni. Skipper Rice says he's pleased the good
captain remembered the traditional rule of sail over power. Look called Bard's near miss "the day's
most memorable event."


